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EDITORIALS 


OUT-OF-STOCK — Canners should look back 
STUDY and take a long, hard look at 

the figures presented on other 
pages of this issue taken from the seventh and last 
report of the National Canners Association’s 
Philadelphia Project released to members this week. 
In a mild manner of speaking, this out-of-stock 
study presents many implications. 


First of all it should be remembered that the stores 
included in the study are among the most efficient in 
the country. They had the advantage of a highly 
developed ordering system and rapid deliveries from 
the modern warehouse which services them. It fol- 
lows then, that it is very probable that out-of-stock 
conditions in many U. 8S. supermarkets and indepen- 
dent retailers are considerably more serious. Yet 


even when the average of 3.2 percent found in the 


test stores is applied to the canned food ‘sales re- 
corded in the Super Valu study,.the potential lost 
sales due to out-of-stock are in the neighborhood of 
$3,000 per year in a typical supermarket. An or- 
ganization with more serious out-of-stock conditions, 
possibly 10-percent on the average, might be losing as 
much as $10,000 per store annually in canned food 
sales alone. And this could easily be very much of 
an under estimation, for in the study it was found 
that many of the highest volume products suffered 
from the most serious out-of-stock conditions .. . 
canned juices, for example, apple sauce, and the 
figure of 4.6 percent for corn on Friday is nothing 
short of amazing. 


The report, it seems to this column, sharply under- 
lines the helplessness of the individual canner. It 
points out rather clearly that the canner, or anyone 
else for that matter, can spend millions of dollars on 
advertising, yet they are completely at the mercy, 
good will, and/or efficiency of these large buyers. 
These conditions are, of course, accentuated in the 
case of the average canner unable to support large 
advertising expenditures, except of course, that in 
the majority of cases his packs will appear under the 
buyer’s label and would, therefore, receive preferen- 
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tial treatment. In this instance it should be noted 
that the report does not break down the out-of-stock 
figures by brand. That information would, indeed, 
be most interesting; even though taken in the en- 
lightened and solicitous American Stores Company. 

But that is neither here nor there. The industry 
has known for some time that an out-of-stock condi- 
tion existed. NCA and the American Stores Com- 
pany however are to be congratulated in uncovering 
the bare facts of this serious situation. The situation 
has been made apparent continually as the giant 
supermarkets grew larger and larger, stocking not 
only the numerous new food items, but the non-food 
department store type of merchandise, shrinking 
available space for any particular item to an absolute 
minimum. The big problem is what can be done 
about it? 

The report suggests further careful study of this 
serious condition. Confronted with these facts and 
those obtained from further study, it is possible that 
the reasonable buyer may be pursuaded to build up 
his inventory to a more realistic level, to extend the 
supply lines of their canned food stocks which have 
dwindled from the equivalent of 45 days’ supply in 
1954 to just. 34 days in 1959, only five years later. 
Then, too, since the buyer is a co-loser with the manu- 
facturer, it may be that confronted with these facts, 
he may be pursuaded to increase efficiency at the 
store level in ordering in stocks and keeping adequate 
shelf supplies. Increased efficiency at the warehouse 
level, in processing orders and delivering merchan- 
dise to stores is indicated. Management might also 
be pursuaded to exercise a more careful and personal 
control of the shelf stocks through periodic shelf 
audits. 

Finally, it seems apparent, that no one store can 
handle everything efficiently. Now that the food (??) 
chains and supers have had their fling at the modern 
version of the general store, and find it impossible to 
streamline for maximum dollar savings and customer 
satisfaction, it seems reasonable to believe that there 
may be a gradual return to the grocery store—in 
modern dress. 
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MARKETING 


Out of Stock Study Report Issued By 


National Canners Association 


PROPORTION OF ITEMS IN LOW STOCK AND 
OUT-OF-STOCK 


In this study the word “item” represents an individual can 
size, style, or brand for a given product. For example one of the 
items of canned corn was one brand of whole kernel, golden, in 
No. 303 cans. There were, on the average, 708 such items of 
canned foods stocked in each of the supermarkets used in the 
study. The number of such items in each of the 8 major groups 
included in the study is shown in the chart on the opposite page. 
An item was considered to be in low stock whenever there were 
fewer than 6 cans on the shelf. 

The largest proportion of items completely out-of-stock on the 
shelf were found in the canned fish, meat and poultry, and 
canned juice groups. About % of the items in each of these 
categories were out-of-stock at some time during the 12 week 
period. In the canned juice group an additional 12 percent of 
— were found to be in low stock (less than 6 cans on the 
shelf). 


STATUS OF SHELF STOCKS FOR VARIOUS 
CANNED FOOD GROUPS 


COMMODITY pn more containers on Less then 6 s at Cc out of stock on 
shelf at all times 80 ti but 5 helt i 
onour 
ENT OF ITEMS STOCKED - 
Evap. Milk 44 5 | 
Speciaities 44 | 
Vegetables 
Fruits 
Fish 
Juices 
AY 


others—in more stores—on more days—or, both. These two 
factors—the number of items out-of-stock and the frequency 
with which they were out-of-stock—were combined in the “out- 
of-stock index in order to derive a true measure of out-of-stock 
in canned food lines. The index is simply the percentage of items 
in the line that were found to be out-of-stock (on the average) 
in each store each day. 

Out-of-stock indices for all of the canned food lines are shown 
in the second chart. It is interesting to note that canned juices, 
which had the largest number of items out-of-stock in relation 
to the total number of items in the group (17 percent of the 77 
canned juice items) has a lower out-of-stock index than both 
canned fish and canned meat and poultry. The reason for this 
was that items in the canned meat and poultry groups were out- 
of-stock more frequently than canned juice items. 

The high frequency of out-of-stock in the canned fish group 
was primarily caused by out-of-stock in canned mackerel, salmon, 
shrimp, herring and lobster. In the canned meat group, ravioli 
products and scrapple contributed most to the high out-of-stock 
index. Minor citrus juices (excluding orange and grapefruit 
juice) and grape juice were prime contributors to the high index 
for canned juices. 


OUT-OF-STOCK BY DAY OF WEEK FOR ALL 
CANNED FOODS 

The proportion of all canned foods found to be out-of-stock on 
Monday, Tuesday, Wednesday and Saturday was identical at 
3% percent of all items. This meant that on the average about 23 
individual items were out-of-stock on each of these four days. 
On Thursday this figure dropped to an average of 21 items out- 
of-stock and on Friday to 17 items. No doubt, the low Friday 
average reflects increased attention to shelf stocks in antici- 
pation of heavy week-end store traffic. 


DEGREE OF SHELF OUT OF STOCK BY DAY OF WEEK 


SHELF OUT OF STOCK INDEX FOR MAJOR GROUPS 
OF CANNED FOODS 


CoMmooiTy GrouP|items sTocKeD OUT OF STOCK INDEX 
PER STORE 

Fish 47 

Meat and Poultry 51 

Juices 77 

All Canned Foods 708 EL 

Fruits 69 

Vegetables 114 

Specialities 298 

Dietetic 20 

Milk 12 


OUT-OF-STOCK INDEX FOR MAJOR GROUPS OF 
CANNED FOODS 
As shown in the first chart above, some items were found 
to be out-of-stock in each of the canned food groups. Certain of 
these items, however, were out-of-stock more frequently than 
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Day PERCENT OF ITEMS OUT OF STOCK 
Tuesdoy 3.3 
Wednesday : 3 3.3 
Thursday 3.0 
Friday 2.4 
Saturday 3.3 


OUT-OF-STOCK BY DAY OF WEEK FOR CANNED 
FRUIT, VEGETABLES AND JUICES 


The chart below shows the proportion of items out-of-stock in 
each of the three major canned food groups on each day of the 
week, Monday through Saturday. In the canned vegetables 
group, out-of-stock was at its lowest on Wednesday and its 
highest on Monday and Saturday. In canned juices, the highest 
proportion of items out-of-stock was found on Thursday, al- 
though the Monday, Tuesday and Wednesday figures approached 
the maximum. Canned fruits showed a rather steady pattern of 
out-of-stock except for a sharp decline on Friday. Of the three 
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most important shopping days—Thursday, Friday, and Saturday 
—Friday was the only day on which the out-of-stock condition 
was appreciably less than average. 


COMPARATIVE OUT OF STOCK BY DAY OF WEEK FOR 
CANNED FRUITS, VEGETABLES AND JUICES 


stock conditions in these groups. Prune juice and tomato and 
vegetable juice, products where the turnover of items is high, 
had low out-of-stock ratios. 


CANNED JUICES 


Commodity Shelf Out-of-Stock by Days of Week 


PROPORTION OF ITEMS OUT OF STOCK 
FRUITS | VEGETABLES i JUICES 
— PERCENT OF ITEMS STOCKED — 


DAY 


Monday 
Tuesday 
Wednesday 


Thuredoy 


Friday 


CANNED FRUITS 


Individual commodities in each group of canned foods showed 
varying degrees of out-of-stock. In some canned fruits the out- 
of-stock condition was more serious than for the group as a 
whole. In other items, the condition was less serious. In the 
table, below, the proportion of items that were out-of-stock in 
each canned fruit is shown for each day of the week. 

Canned apples and applesauce and canned citrus fruits had the 
highest proportion of items out-of-stock. Canned cranberry 
sauce and canned peaches, on the other hand, are high turnover 
products in which out-of-stock was considerably lower than for 
all canned fruits as a whole. 


CANNED FRUITS 


Commodity Shelf Out-of-Stock by Days of Week 

Aver. Mor. Tues. Wed. Thurs. Fri. Sat. 
Percent of Line Items Stocked 

All Canned Fruits ............ 3.2 3.5 3.7 3.2 3.3 2.3 3.5 
Apples & Sauce 6.3 7.0 9.0 6.0 7.0 4.0 5.0 
Apricots . 1.0 1.6 0 1.6 0 1.6 1.6 
Berries 0 0 0 0 0 0 0 
Cherries << 20 5.3 3.5 3.5 3.5 1.8 0 
8.3 3.6 6.0 8.3 7.1 9.5 
Cranberry Sauce « 2.4 3.6 3.6 1.8 1.8 3.6 0 
Mixed Fruits ..cccccoscccssess, 2.7 2.6 5.2 1.7 0.9 0.9 5.2 
each 1.9 1.8 1.8 12 1.2 2.4 3.0 
eee 3.2 2.6 5.1 3.8 5.1 1.3 1.3 
EET, 2.6 2.2 3.2 4.3 2.7 0 3.2 
Plums, Prunes & Figs.. 4.5 4.5 2.3 2,3 6.8 6.8 4.5 


CANNED VEGETABLES 


Out-of-stock conditions in individual canned vegetables are 
shown in the table below. Canned Corn stands out as an im- 
portant volume product with an out-of-stock condition more 
serious than for all canned vegetables as a whole. This is true 
of tomato paste as well, although sales volume of paste is some- 
what lower. The high out-of-stock condition in canned pumpkin, 
a low volume product, contributed heavily to the out-of-stock 
index of canned vegetables. 


CANNED VEGETABLES 


Shelf Out-of-Stock by Days of Week 
Mon. Tues. Wed. Thurs. Fri. Sat. 


Commodity 
Aver. 


Percent of Line Items Stocked 
*3.1 


All Canned Vegetables .... 
Beans, Lima ... 
Corn 
Peas 
‘Petatoes . 
Pumpkin 
Sauerkraut 
Spinach ...... 
Tomatoes ..... 
Tomato Paste . 
Tomato Puree .... 
Tomato Sauce . 
Vegs. Mixed ... 
Vegs. Misc. 


Sree 


~ 
ao 


Warmer 


CANNED JUICES 
In the canned juice line an average of 4.2 percent of all items 
were out-of-stock on each day in each store. High volume grape 
and apple juice, however, showed out-of-stock averages of 8.1 
percent and 6.8 percent, respectively, reflecting serious out-of- 
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Aver Mon. Tues. Wed. Thurs_ Fri. Sat. 
Percent of Line Items Stocked 

All Canned Juices ............ 4.2 4.7 4.8 4.6 5.2 2.6 3.5 
EEE a GS 8.2 4.1 4.1 12.2 4.1 8.2 
Grape « SJ 11.4 14.3 5.7 0 0 2.9 
Pineapple . 2.5 0 5.0 3.3 3.3 1.7 1.7 
Prune .... 2.4 4.8 0 1.6 4.8 3.2 0 
Orange & a 4.9 3.9 5.9 2.9 2.0 2.9 
8.7 9.2 16.9 7.7 9.2 3.1 6.2 
1.2 3.7 2.4 2.4 1.2 3.7 
Fruit Juice Drinks 4.0 5.4 3.1 3.8 7.7 1.5 2.3 
Tomato & Vegetable .... 3.4 3.2 2.6 2.6 4.3 3.7 4.2 
Ades & Concentrates.... 3.5 3.0 9.1 9.1 0 0 0 
5.8 7.5 2.5 7.5 2.5 7.5 7.5 


OUT-OF-STOCK BY DAY OF WEEK FOR CANNED 
SPECIALTIES, MEAT, POULTRY AND FISH 
The least serious out-of-stock condition was found in the 
specialties group. The percentage of items out-of-stock on each 
day of the week remained below 3 percent and varied within a 
narrow range. Contrary to most other groups which suffered 
their highest out-of-stock ratio on Monday, canned specialties 


_ produced its lowest out-of-stock ratio on Monday. 


As in most other groups, out-of-stock in canned meat and 
poultry and canned fish was at its lowest Friday. All three 
groups were found to have the highest-out-of-stock ratio on 
Wednesday. Canned fish, with 7 percent of its items out-of-stock 
on Wednesday, was the group with the highest proportion of 
items out-of-stock on a single day. 


COMPARATIVE OUT OF STOCK BY DAY OF WEEK FOR 
CANNED SPECIALTIES, MEAT & POULTRY AND FISH 


pay PROPORTION OF ITEMS OUT OF STOCK 
SPECIALTIES] MEAT AND PouLTry | FISH 
- PERCENT OF ITEMS STOCKED — 

Monday 

Tuesday 

Wednesday 

Thursday 

Friday 

Saturday 

CANNED MEAT AND POULTRY ‘ 

Commodity Shelf Ont-of-Stock by Days of Week 

Aver. Mon. Tues. Wed. Thurs Fri. Sat. 

All Canned Percent of Line Items Stocked 

Me t & Poultry ................ 5.1 5.2 5.2 6.5 4.1 3.4 5.9 
i eee « GA 2.8 5.6 11.3 2.8 1.4 8.4 
lr cf Stew ~ +e 0 0 2.2 4.4 2.2 2.2 
5.4 6.5 10.9 6.5 7.6 5.4 
Chicken Stew ...... a 0 0 0 0 0 0 
Chili Con Carne .. . 3.3 0 5.0 5.0 5.0 5.0 0 
Chopped Ham ......... we SS 10.0 0 0 0 0 10.0 
Corned Beef Hash ........ 4.8 10.7 0 3.6 0 0 14.3 
~evil-d Ham ....... mF 0 0 3.0 3.0 3.0 0 
Hamburger . 3.3 10.0 10.0 0 6 0 0 
Ham Salad ... ee 0 0 0 0 0 0 
Liverwurst ...... 0 0 0 10.0 10.0 10.0 
Luncheon Meat . 3.3 13.3 2.2 4.4 0 0 0 
Meat Balls ..... . 5.6 16.7 16.7 0 0 0 0 
Potiel Meats . . 0.7 0 0 0 4.3 0 ) 
Ravioli Prod. ....... 11.3 12.0 12.0 20.0 4.0 8.0 12.0 
Sar-r’ «- 5.6 11.1 0 0 11.1 0 11.1 
13.6 0 9.1 18.2 27.3 18.2 9.1 
Speghetti Prod. 71 3.6 17.9 10.7. 0 0 10.7 
’ 0 0 0 0 0 
Trr ev aie .- 8.3 12.5 12.5 0 0 12.5 12.5 
Vienna Sausage 0 18.2 0 0 9.1 
7.4 8.9 6. 4.4 11.1 


7 4.4 
1 All canned beef otaer than beef stew and corned beef oo 


CANNED MEAT AND POULTRY 
The high average percentage of items out-of-stock in canned 
meats and poultry (5.1%) indicates a serious out-of-stock con- 
dition in this line. Actually, this average is somewhat misleading. 
Frequently, many of the products included in the line were ade- 
quately stocked. The largest contributors to the high index 
average were canned turkey, scrapple, and ravioli products— 
(Continued on Page 18) 
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An impressively effective use of mag- 
netism, as employed in the Lever Broth- 
ers Edgewater, N. J. plant, is shown in 
the photograph of a belt conveyor travel- 
ing through 90 degree turns and down 
perpendicular runs while carrying metal 
containers securely and without change 
in their relative positions. The unseen 
force behind this modern magic is an 
installation of Eriez non-electric perma- 
nent magnetic Magna-Rails. Further 
information may be obtained by contact- 
ing “The Canning Trade.” 


ATKRON ADAPTS UNCASER 
FOR WIDER CASES 


A new, wide head adaptation of the 
“Atkron Dumore” Universal Uncaser, to 
handle bottles in 5 and 6 wide cases, has 
been announced by Atkron, Inc., Cuya- 
hoga Falls, Ohio, manufacturer of can 
and bottle handling machinery for the 
food, beverage and chemical industries. 
Sparked by the adoption of new packag- 


EQUIPMENT 
AND 


SUPPLIES 


For further information about new 
cquipment on this page write: The 
Canning ‘irade, 20 S. Gay St., Baltimore 
2, Md. 


ing concepts for 7-ounce bottles in the 
brewing field, the new wide head broadens 
the application of the Uncaser in many 
other glass packaging installations as 
well. 

Working principles are the same as the 
standard model utilizing interchangeable 
metal finger asemblies to automatically 


- unease all bottle sizes from 6 to 32 


ounces. However, the new head permits 
spacing the fingers to accomodate 4 wide 
cases with bottle centers up to 4-3/16 
inches; 5 wide cases with bottle centers 
up to 3% inches; and 6 wide cases with 
bottle centers up to 2% inches. 

All standard, and most non-standard, 
full-depth cases — wood, fibre or corru- 
gated—flapped or open, and all paper 
and most metal carry-home cartons can 
be handled and a complete changeover for 
different bottles and cases can be accom- 
plished in 15 minutes or less. 

Requiring only the casual attention of 
one man, the Uncaser is capable of speeds 
up to 40 cases per minute. It is easily 
adaptable to remote installation to feed 
any number of washers or fillers up to 
this total capacity. 3 

Only one % H.P. motor is required to 
drive the Uncaser and no compresed air 
is needed. 

Other “Atkron Dumore” equipment in- 
cludes half-depth bottle uncasers, case 


THIS NEW DUPLEX SLITTER has 
been added to the line of container mak- 
ing equipment manufactured by the E. W. 


Bliss Company. Capable of processing 
44” x 44” sheets, it is available as either 
a squaring or body blank slitter, and can 
be used for lithographed or plain sheets. 


packers, can sorters and uncasers and 
four-flap openers. Brochures are avail- 
able on the company’s bottle and can- 
handling equipment. For complete infor- 
mation, write to Geo. J. Meyer Manufac- 
turing Co., Box 452, Milwaukee 1, Wis- 
consin; or Economic Machinery Co., 
Division of Geo. J. Meyer Manufacturing 
Co., 60 Fremont St., Worcester 3, Mass. 


CAULIFLOWER FOR PROCESSING 

U. S. Standards for Cauliflower for 
Processing were announced July 30 by the 
U. S. Department of Agriculture. These 
standards, which are being issued for the 
first time, become effective Sept. 4, and 
provide for only one grade, U. S. No. 1. 
Purpose is to provide a more uniform 
basis for contracts between growers and 
processors. 


food sterilization, 


St. Paul, Minn. 


THE CANNING TRADE 


NEW STERILIZATION INDICATOR—A new technique in 
featuring pressure-sensitive 
changes color to indicate sterilization, has been introduced to the 
canning industry, by Minnesota Mining and Manufacturing Co., 


tape which 


The crepe-paper backed tape strips itself automatically with 
dark brown lines when exposed to 240°F. or more of uniform 
moist steam-heat pressure. 

This technique is now being used by the Larsen Canning Com- 
pany, Green Bay, Wis., to test cans for positive check against 
improper processing in vertical retorts or continuous cookers. 
The stripping will not occur if the moist steam-heat pressure is 
not uniform. Thus, inspectors can tell at a glance if the sterili- 
zation process has been completed. 
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CROPS & WEATHER 


The Condition of Crops 


INDIANA, Aug. 12—One to two days 
of scattered rainfall was _ received 
throughout the State during the past 
week with one area receiving heavy rains 
during one day of this period. Condition 
of tomato plants remains good. Minor 
disease with some early and late blight, 
anthracnose and corn ear worm months, 
together with some weed problems due to 
lack of rain. Quality of fruit still looks 
better than for several years. All plants 
will be in operation in the State by the 
end of next week. Yields and quality of 
corn very good. Lima bean crop appears 
normal, 


BERLIN, MD., Aug. 10—Rain rotted 
the first picking of tomatoes on the lower 
shore, and reduced second picking 50 per- 
cent since July 15. Hot, humid, rain, 
showers,’ more heat and always humid. 
Our crop reduced 30 to 50 percent. Will 
wind up before the first of September. 
Unable to get in 15 percent of anticipated 
lima bean acreage because of wet ground. 
Some fields 50 percent drowned out. We 
figure the crop. prospects (of those 
planted) cut 20 percent. 


HART, MICH., Aug. 5—Cherry har- 
vest just being completed in this area. 
Crop was reduced some 15 to 20 percent 
by damaging winds prior to harvest. 
Wind damage caused considerable sort- 
ing in the orchards and caused extra 
work in the factories. Peaches will be 
next crop harvested. Red Haven variety 
will be ready in about three weeks. All 
varieties look good and will be normal 
tonnage. Apples will have good size and 
quality. Crop looks about normal. 


PLYMOUTH, MICH., Aug. 10—AIl 
the early peas in this general area have 
heen canned for some time now. The 
vield was good with good quality and 
ran from 40 to 50 percent greater than 
ihe average of the past ten years. The 
yieen and wax bean pack is coming to a 
close. Good quality and running at least 
‘0 to 15 percent above the ten-year 
iverage, The tomato pack has not yet 
‘tarted but should begin within ten days. 
in all my experience have never seen bet- 
‘er prospects for a huge tomato run, All 
‘hine's being equal, and no early frost, 
‘rop should be 50 to 75 percent above 
\0-year average. Might even be double 
‘ normal crop as we have been counting 
hem. Some plums are being canned in 
‘he area but nothing large and quality is 
ielow average. Have never seen better 
‘rops of peaches and apples, which should 
‘un 50 percent above past years’ aver- 
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ages. Cucumbers for pickles are of good 
quality with above average yields. 


NEW YORK, Aug. 12—Yields of snap 
beans have dropped 400 to 500 pounds 
from a week or ten days ago, which could 
easily bring the pack down to about last 
year’s level or below in the State. Still 
have a long way to go but it could im- 
prove or get worse. Early beets are not 
yielding as heavy as expected. Reports 
are an average yield of only about 7 tons 
per acre. Cabbage has been standing still 
in many areas and for early kraut a 
heavy rain could cause a lot of splits. Be- 
lieve the State has hit a record for early 
packing on sweet corn and tomatoes 
which is beginning on a limited scale 
with both. Corn yields will not be as 
high as early expectations, and tomatoes 
are showing considerable blossom-end 
rot. Excellent quality now reported on 
the completed RSP Cherry pack. 


SILVER CREEK, N. Y., Aug. 7—Lack 
of rain is showing the effects in some 
snap bean fields. Several fields have been 
skipped because of dry beans; even the 
small beans are drying up. Picking is 
progressing very rapidly. On the whole 
quality is not as good as we would like. 
Pea pack is completed. Quality and yield 
were the best we have had for several 
years. Tomato fields are beginning to 
show the effects of dry weather. Irri- 
gated fields look very good. Early to- 
matoes are ripening very fast. Expect 
to begin packing the week of August 17. 


NEW WESTON, OHIO, Aug. 6—Due 
to extremely wet weather in 1958 to- 
matoes averaged 4 tons. This year ona 
normal acreage the yield is expected to 
be 12 tons per acre. Moisture has been 
sufficient but not over abundant. Some 
dry rot in early fields but. prospects for a 
good tomato harvest in prospect. Expect 


-to be in full production by the week of 


August 10. 


NORTH BALTIMORE, OHIO, Aug. 10 
—Tomato crop is looking better than it 
has in several years. Prospects are for 
a large yield. Fifty to ninety tomatoes 
set on each plant. Expect to start pack- 
ing August 13. 


PENNSYLVANIA, 1—Very 
good growing weather in last two weeks. 
The packs of peas and stringless beans 
have been of excellent quality. Bean 
yields are normal and the prospects for 
the remaining crops of sweet corn, lima 
beans, and tomatoes are normal or better. 


TRI-STATES, Aug. 10 — Harvest of 
tomatoes on the Peninsula was hindered 
last week because of rain damage but at 
week’s end it appeared around 40 percent 
of crop had been harvested. One report 
states yield falling off. Some growers 
have abandoned their acreage due to poor 
quality. Shore crop may finish by Sep- 
tember 1; New Jersey crop still expected 
to yield 10 to 12 tons per acre. Delaware 
reports it is too wet to plant, cultivate or 
harvest lima bean crop. Packers have 
been warned to be on the lookout for 
Downey Mildew since conditions are right 
for its appearance. Starting to pack on 
the Eastern Shore of Maryland but re- 
ports are for heavy weeds but good qual- 
ity. Stands of snap beans on the Eastern 
Shore of Maryland are reported from ex- 
cellent to complete loss where heavy 
rains were experienced. Present rainfall 
and hot days are forcing corn on the 
upper Eastern Shore of Maryland and 
Delaware and a bumper crop is expected. 
Yields are also high in New Jersey. Wind 
and rain caused considerable damage 
over last weekend in some areas. 


THAXTON, VA., Aug. 6—Expect to 
have about 50 percent of a crop of 
tomatoes this year. 


BROWNSVILLE, WIS., Aug. 11— 
Started packing corn this week. Crop ap- 
pears to be about normal. Will start 
packing beets the end of the month. Crop 
looks fair to poor. 


LOYAL, WIS., Aug. 5—Corn acreage 
and condition about the same as last 
year. Green bean acreage 10 percent 
less; condition of crop about the same 
as last year. 


PENNSYLVANIA TOMATOES 

If growing conditions continue as 
favorable as they have been up to this 
point, Pennsylvania tomato growers stand 
a good chance of surpassing the all-time 
high average of 12.5 tons per acre at- 
tained in 1958. 


This is the prospect at the beginning of 
harvest as tomatoes from the state’s ap- 
proximately 15,000 acres are starting to 
move to processors and to the fresh 
market. 


In line with the trend toward early 
bearing varieties, the processing season 
is starting earlier than in former years 
and subsequently peak season is expected 
toward the end of August or early Sep- 
tember. This reduces the danger of ex- 
posure to late September frosts and cool 
weather which adversely affect color and 
quality. 


Tomatoes continue to be one of Penn- 
sylvania’s most important crops having 
been unusually successful in 1958 when 
the state ranked third in the nation in 
acreage with a total tonnage of 243,800 
and an estimated total income of $7,899, 
000 or about $405 per acre. Eighty-six 
growers in the state qualified for the 1958 
Master Tomato Growers’ Club as a result 
of a yield of 20 or more tons per acre, 
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New York State Canners & Freezers 
Association will hold its 74th Annual 
Convention at the Statler-Hilton Hotel, 
Buffalo, New York, Thursday and Fri- 
day, December 3 and 4, according to 
word from Secretary William H. Sher- 
man. 


Indiana Canners Association will hold 
its Annual Convention at the French 
Lick-Sheraton Hotel, French Lick, Indi- 
ana, November 18, 19 and 20, Secretary 
Warren R. Spangle has announced. 


Morris April Brothers, Eatmor Divis- 
ion, Bridgeton, New Jersey, canners and 
freezers of cranberries and fruit pro- 
ducts, have appointed the Philadelphia 
office of Doner & Company to handle the 
company’s advertising and merchandis- 
ing. All offices of the Doner Company 
will be used by the account in its expand- 
ing manufacturing and distribution pro- 
gram. The Division has also appointed 
two new brokers to handle the Eatmor 
line. Anderson-Priest Company of Mun- 
cie, Indiana, will handle the Central 
Indiana territory, and W. H. Cain & 
Company of Savannah, Georgia, will 
cover Savannah and Augusta. 


Snively Groves, Inc., (Winter Haven, 
Fla.) —John A. Snively, Jr., president, 
has announced that J. E. (Jack) Bald- 
win, formerly sales manager, packers 
cans in the Eastern Division of Con- 
tinental Can Company, has been appoint- 
ed a vice president of Snively, where his 
duties will be primarily in sales capac- 
ities and as assistant to the president, 
with his office located at the company’s 
headquarters in Winter Haven. Mr. Bald- 
win has been connected with Continental 
Can for the past 40 years. Snively Groves 
is a grower, shipper, and canner of 
cranges, grapefruit, and tangerines. The 
firm’s citrus line includes juices, sections, 
frozen concentrates, chilled sections, and 
fresh fruit packing. 


Vanessie’s, a highly successful restau- 
rant at 498 Broadway, San Francisco, 
Calif., owned by Joe Vanessi, Bart Shea 
and Modesto Lanzone, has engaged in the 
manufacture of a minestrone soup that 
has become famous in its restaurant. The 
soup is being made and canned in the 
plant of the U. S. Products Co. at San 
Jose, Calif., and is being distributed by 
Hall-Roepke & Co. as brokers. 
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The Larsen Company, (Green Bay, 
Wis.)—M. G. Bush, who was in the Pro- 
curement Division of A & P’s Dairy 
office in Chicago for a number of years, 
and presently in the cheese business in 
Wisconsin, has been elected a member of 
the Larsen Board of Directors. Larsen 
processes a full line of canned vegetables, 
operating plants at Hortonville and Ft. 
Atkinson in addition to Green Bay, 
Wisconsin. 


Bundy Foods, Inc. (Blakeslee, Ohio) 
—D. R. Bundy has purchased the plant 
of the Wabuck Canning Company at 
Blakeslee, and formed a_ corporation 
under the above name and will pack 
tomatoes, tomato juice, and other items. 
It was reported in our August 3 issue 
that Mr. Bundy had leased the plant, 
but he has now advised of the purchase 
and the formation of the corporation. 
The Canning Trade regrets the error. 


Consolidted Foods Corporation has is- 
sued a call for redemption for all of the 
outstanding 5%4%, $50 par convertible 
preferred stock. The redemption date is 
September 4; redemption price is $50.25, 
plus accrued and unpaid dividends from 
July 1, 1959 thru September 4, 1959..The 
preferred stock is convertible into com- 
mon anytime before September 3 on the 
basis of $17.48 a share for the common, 
representing about 2.86 shares of com- 
mon for each share of the $50 preferred. 


Keystone Mushroom Company, Coat- 
esville, Pennsylvania, has appointed J. 
M. Korn & Company of Philadelphia to 
handle its advertising, merchandising 
and publicity. Keystone is one of the 
largest and oldest mushroom packers in 
the country. 


Union Bag-Camp Paper Corporation 
have appointed John I. Pritchett, vice 
president of Highland Container Com- 
pany subsidiary, to also serve as southern 
sales manager of the parent company’s 
container sales department. In his new 
capacity Mr. Pritchett will work under 
Fred Kneip, director of container sales. 
Reporting to Mr. Pritchett will be the 
sales managers of the company’s box 
plants in Lakeland, Florida, Savannah, 
Georgia, Jamestown, North Carolina, and 
Spartanburg, South Carolina. 
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STUART SMITH TO DIRECT 
RESEARCH FOR SRS 


Stuart N. Smith, widely known sweet 
corn breeder for the Michael-Leonard 
Company, has been named director of re- 
search for Seed Research Specialists, 
Inc., a sales and research company or- 
ganized during the past year by five non- 
competing seed companies. Dr. Smith 
continues in the same capacity for the 
Michael-Leonard Company, one of the 
five firms involved in SRS and respon- 
sible for distribution of all seeds of the 
combined organizations to food proces- 
sors. That means that Michael-Leonard 
will be able to supply canners and 
freezers with a complete line of vegetable 
seeds in addition to corn. Michael- 
Leonard only recently announced the ad- 
dition of R. W. (Woody) Richardson to 
its sales staff. Mr. Richardson is well 
known to processors in the Midwest, and 
especially in Wisconsin. He will be work- 
ing in Wisconsin, Minnesota, Michigan, 
and parts of Illinois and Indiana. 


Charles H. Brokaw, chief of the Quality 
Control Department, Minute Maid Cor- 
poration, addressed the Piggly Wiggly 
Operators Convention at Miami Beach on 
August 2. Appropriately taking as his 
subject “The Retailer’s Responsibilty in 
Protecting Frozen Foods Quality”, Mr. 
Brokaw used color slides to accentuate 
the damage caused by improper handling 
and storage temperatures in retail stores. 


Crown Cork & Seal Company—William 
D. Wallace and Lowell H. Smith have 
been recently elected vice presidents of 
{he company. Mr. Wallace, who was 
director of manufacturing, as vice presi- 
dent and director of operations will now 
head all of Crown’s manufacturing, in- 
dustrial relations, and engineering acti- 
vities. Mr. Smith as vice president will 
continue as general manager of the Ma- 
chinery Division. John L. Carnie, genera! 
manager of Crown’s can operations sinc: 
1953, succeeds Mr. Wallace as director of 
manufacturing, and will assume complete 
responsibility for the company’s crow) 
and closure plants at Baltimore, Leeds, 
Alabama, St. Louis, Missouri, and Sai 
Francisco, and the company’s can plants 
at Philadelphia, Baltimore, Atlanta, 
Chicago, Winchester Virginia, Orland» 
and Bartow, Florida. 
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packers save time 
with 


HIGH SPEED 
CASE PACKERS 


Around the world, Burt Packers 
are speeding up production lines. 
They pack 2 layers with a single 
stroke! 


For Canning Fanciest Cremogenized 
and Whole Kernel Corns: | 


HUSKERS, CUTTERS, SILKERS, FLOTATION 
WASHERS, ROD-SHAKERS, TRIMMERS, 
CAN SHAKERS, CREMAKERS, 
MACERATORS, SANITARY MIXERS, 


SUCCULOMETERS, CORN METERS, BURT MACHINE CO. 


AND ACCESSORY EQUIPMENT. AO] E. Oliver Street 


_ THE UNITED COMPANY Baltimore 2, Maryland 
, WESTMINSTER MD 
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NEW YORK MARKET 


Price Changes Narrow—Tomatoes Due Rise 

—Good Corn Business—Shopping For Cheap 

Peas—Spinach Moving—Peaches Strengthen 

—Waiting Out Cocktail—Citrus Routine— 
Fish Steady. 


By ‘New York Stater” 


New York, N. Y., August 14, 1959 


THE SITUATION—Announcement of 
formal opening prices on new pack Cali- 
fornia cling peaches this week proved 
once again the old adage anent the early 
bird getting the worm. Prices, while 
below those of a year ago, were still 
substantially over the tentative basis at 
which early shipment business was being 
accepted in late July. Elsewhere in the 
market, price changes were narrow, al- 
though tomatoes appeared to be under a 
little pressure in the Tri-States. 


THE OUTLOOK—Canned buyers are 
sharpening their pencils and endeavoring 
to speed the development of “trading 
markets” for competitive items from the 
new canned foods pack. July 1 data 
covering distributor warehouse holdings 
of canned foods showed distributors 
carrying more tomatoes, green and 
wax beans, beets, pumpkin and squash, 
and sauerkraut than a year earlier, but 
stocks of corn, lima beans, and carrots 
were lower, particularly corn, where dis- 
tributor stocks of 4.1 million cases were 
some 3.3 million cases less than a year 
earlier. These supply levels, of course, 
will have an important bearing upon 
early-season replacement demand. 


TOMATOES—With the early pack in 
the lower Maryland-Virginia peninsula 
running far behind expectations as a 
result of crop damage, only a pick-up in 
demand apparently stands in the way of 
an upturn in quotations. Currently lim- 
ited buying interest has resulted in some 
pressure to sell early production and the 
market has been rather easy at 921% 
cents for standard 1s, $1.12% for 303s, 
$1.90 to $2.00 for 2's, and $6.90-$7.00 
for 10s. Midwestern sellers are holding 
standard 303s at $1.20, however, with 
24s at $2.10. California canners are still 
offering prompt shipment tomatoes down 
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to $1.12% for standard 3038s, with 2%s 
at $1.65 and 10s at $6.65, all f.o.b. 
canneries. Most of the current sales 
pressure is centering on 2%s and 10s on 
the Pacific Coast 


CORN—A fair amount of business for 
early shipment new pack corn has been 
done both in the Tri-States and in the 
midwest. Tri-State canners are holding 
extra standard wholegrain golden 308s at 
$1.40, with fancy at $1.50, while in the 
midwest packers have been booking 
orders for new pack for shipment as 
packed on the basis of $1.30 for extra 
standard golden 303s and $1.45 for fancy. 


PEAS—Buyers are shopping the mar- 
ket carefully for peas in the light of 
current ample supplies and are pressing 
for a $1 market on standard 3038s to give 
them a “leader” for their canned foods 
departments. Packers, however, see little 
advantage in selling below a $1.05-$1.10 
range, and the situation currently is 
stalemated. 


OTHER VEGETABLES — California 
sellers report a pick-up in spinach buy- 
ing, and are offering for prompt ship- 
ment at $1.15 for fancy 308s, $1.60 for 
2%s and $4.50 for 10s. Market in the 
East is also steady, with a fair inquiry 
developing . A steady market for 
asparagus is reported from the Coast, 
with some canners looking for a firming 
market on green as the season develops, 
basing this expectation on an inprove- 
ment in export movement. 


PEACHES STRENGTHEN — Formal 
opening prices on new pack cling peaches 
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were named by a leading national canner 
during the week. The prices are below 
last season’s openings, but are higher 
than levels at which business was taken 
last month when tentative opening sched- 
ules were released. On 2%s sliced or 
halves, formal opening is $2.75, which is 
15c over the tentative opening basis this 
year, but still well below last year’s $3.05 
opening. The same trend developed on 
303s, formal opening being $1.92', 
against this year’s tentative opening of 
$1.85, and $2.07% in 1958. No. 10s list 
at $10.75 for halves, which is 50c¢ over 
the tentative opening level this season. 
Independents have been booking peaches 
tor shipment off the line as low as$1.60 
for choice 303s and $2.35 for choice 2'2s, 
with 10s at $9, while standards have been 
offered out at $1.50 on 303s, $2.20 on 
2%s, and $8.75 on 10s. 


APRICOTS—Buyers are shopping the 
market carefully in making commitments 
on new pack, apricots, with a good deal 
of the early buying centering on low- 
priced standards, where 303s are selling 
as low as $1.75 and 2'%s at $2.75. On 
choice in heavy syrup $2.00 is about 
bottom on 308s and $3.15 on 2's, with 
10s commanding $11.50, all f.o.b. canner- 
ies. Solid pack pie halves are quoted at 
$12 upwards. 


FRUIT COCKTAIL—While prices on 
‘59 pack fruit cocktail are well below 
last year’s opening levels, buyers are not 
taking hold of the markét to any extent 
as yet, waiting for the market on com- 
petitive packs to “settle.” Current offer- 
ings find choice cocktail in heavy syrup 
at $2.10 for 3038s, $3.15-$3.25 for 2's 
and $11.50 for 10s, with fancy at $2.20 
for 303s, $3.30 for 2%s and $12 for 10s 
all f.o.b, canneries. 


PEARS — Coast canners report that 
the pear pack will not grade out as well 
as had been hoped, and with other fruit 
prices substantially down, buyers are nct 
inclined to take hold of pears at current 
levels, which find 803s around $2.30 for 
fancy and fancy 2's at $3.50. 


CITRUS — New business in citrus 
juices has been along routine lines, and 
the market has shown no further change. 
Florida canners expect that carryover 
stocks will be well liquidated before the 
new pack starts going into the cans. 
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Distributor stocks of the three major 
citrus juices as of July 1 this year were 
reported well below those of a year 
earlier, and this augurs a good volume 
on early pack juices during the coming 
season, 


SARDINES—A steady market contin- 
ues on sardines. While Maine canners 
have been talking higher levels, because 
of limited supplies, business can still be 
done on the basis of $8 per case for 
keyless quarters, f.o.b. Maine. 


SALMON—Steady markets for salmon 
continue on the coast, with canners quot- 
ing sockeyes at $35 on talls and $24 on 
halves, while medium reds are held at 
$32 and $17.50, respectively. Pink talls 
command $25, with halves at $13.50, 
while chums are held at $21 for talls and 
$11.50 for halves. Buyers are not rush- 
ing in for stocks in large quantities, but 
do want some early shipment reds, part- 
ticularly in the case of private label 
distributors. 


TUNA—While the catch of albacore in 
the Northwest has been good, the failure 
of the Japanese summer catch has run 
up prices, with Northwest canners cur- 
rently reported paying about $425 for 
fish at the cannery. Prompt shipment 
solid pack albacore in oil offering at 
$14.50 per case for halves, with light 
meat yellowfin halves at $9.25, f.o.b. 
Seattle basis. 


CHICAGO MARKET 


Playing The Market — Tomatoes In Trouble 

— Taking Depressed Peas — Short Limas — 

Corn A Question—Going Slow On Beans— 

Peaches On The Rise—Waiting Out Pears— 
Watching Citrus. 


By “Midwest” 


Chicago, Ill., August 13, 1959 


THE SITUATION—With just a few 
exceptions reports reaching here indi- 
cate excellent packs in all producing 
areas and the trade here are playing 
their cards accordingly. They have 
plunged on cocktail and peaches but they 
are very conservative where most every- 
thing else is concerned The corn pack in 
the Midwest is going full blast in the 
face of favorable weather everywhere 
except parts of Minnesota where rain is 
badly needed. However, the experts are 
estimating a 40 million case pack nation- 
ally and any reduction in Minnesota 
may be an asset to prices. The tomato 
market is in a deplorable shape as local 
canners attempt to get out from under 
old stocks now that the new pack is 
under way, Peas, beets, carrots and 
beans are anything but strong and under 
such circumstances the average distri- 
butor is content to buy as needed and 


20 S. Gay St. 


CANNING INDUSTRY 
HISTORY AVAILABLE 


For those seeking historical background of 
the Canning Industry or who might want 
such information for their library, we have 
just uncovered a number of copies of “A 
History of the Canning Industry and Sou- 
venir Issue of the 1914 Canners Convention”. 
This issue contains much historical data from 
1914 back—and has been widely used by the 
industry for historical investigations. It con- 
tains 162 pages and will be sold for $5.00 a 
copy on a first come first served basis. 
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see what happens later. They are prone 
to believe current conditions will not 
permit any price advances although the 
situation may not work out just the way 
they think. Tomatoes today are selling 
for less than it costs to pack them which 
makes it reasonable to assume opening 
prices will be a least somewhat above the 
cost of production. Peas in tens are in 
better position than they were last year 
at this time as less were packed and 
heavy government buying could push 
prices to higher levels. In any event, 
most of this is speculation and the 
average buyer needs something more 
concrete to convince him anything more 
than hand to mouth buying is necessary. 


TOMATOES—This market is a mess at 
the moment as more tomatoes are coming 
out of the woods at less money than at 
any time since the pack began last year. 
Local canners are hard pressed to fin- 
ance another pack in many instances and 
they are making every effort to clean 
up unsold stocks immediately, However, 
this doesn’t help the situation and prices 
have been working steadily lower. Money 
is tight and the money lenders are not 
too sold on an industry where it has been 
so tough to make a dime that past few 
years. This could make a difference in 
what is packed locally this year but the 
final outcome won’t be known for a 
while. 3 
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PEAS — The trade are taking peas 
better now than they did a year ago but 
a heavy supply is holding prices down. 
Standards in 303s can be had at $1.05 
to $1.10 while tens are easily available 
at $6.00 and in some instances for less, 
Fancy three sieve Alaskas are offered at 
$1.40 and $8.00 while fancy ungraded 
sweets are at $1.25 to $1.30 and $7.50. 
These prices are not making anyone in 
the canning business very happy and 
all concerned are hoping better days will 
soon be here. 


LIMA BEANS—Here is an item that 
will be short as Eastern processors have 
been hard hit by unfavorable weather 
and the pack will be down as a result. 
First offerings are listed at $2.50 for 
fancy tiny all green in 308s and $14.00 
for tens with small at $2.10 and $12.25 
and medium at $1.75 and $11.00. The 
green and white variety are listed at 
$1.45 and $9.50. Nothing has been heard 
from Wisconsin sources in regards to 
prices as this is written, 


CORN — With canning now in full 
swing locally there is considerable spec- 
ulation as to where this market will 
finally settle. It looks like Wisconsin will 
pack very close to 10 million cases and 
even if Minnesota falls down a million 
cases or less there will be plenty of corn 
to sell. The market as quoted on printed 
lists it $1.45 for fancy 3038s and $8.25 to 
$8.50 for tens but price shading is not 
uncommon. 


One Illinois canner apparently pushed 
the panic button and offered fancy 303s 
at $1.25 but this offering obviously does 
not represent the market and should be 
withdrawn shortly. The cheapest corn 
available is offered at $1.15 for so called 
extra standard in 303 tins and sales are 
reported heavy at this level. Extra 
standard whole kernel is offered at no 
less than $1.25 and sales are good as 
stocks of old pack in distributor’s hands 
were almost completely sold up. 


BEANS—Reports of excellent grow- 
ing conditions in all areas except parts 
of New York are reaching here indicat- 
ing the pack should be a good one. Prices 
are lower than they have been for quite 
some time with the trade moving cau- 
tiously at present. Northwest Blue Lakes 
are now just starting to go into cans and 
opening prices are not too different than 
those quoted last year. Fancy three 
sieve cuts are listed at $1.77% for 303s 
and $9.50 for tens with fancy fours at 
$1.65 and $9.15. Extra standard fives 
are offered at $1.45 and $8.25 with stand- 
ards at $1.35 and $7.25. 


PEACHES — As _ expected, Cling 
peaches are now held for more money by 
most of the major factors and it looks 
more all the time like first prices quoted 
will be the bottom for the season. Raw 
fruit receipts are down and sales have 
been heavy up to this point. At present, 
official opening lists are now quoted at 


$1.75 and $2.52% for chice grade and 
$1.67% and $2.37% for standards. Tens 
are now at $9.50 and $8.90. The trade 
here were not asleep and bought heavily 
at earlier lower prices. 


PEARS—Buyers have been reluctant 
to buy anything but piecemeal supplies 
of pears for the past few weeks as they 
been anticipating much lower prices and 
they haven’t been wrong. First opening 
prices from California have choice grade 
at $11.50 for tens, $3.15 for 2%s and 
$2.05 for 303s down sharply from last 
year’s opening levels. Nothing has been 
heard from Northwest where growers 
and canners are apparently still squab- 
bling about the price of raw stock Dis- 
tributors here see much better merchan- 
dising possibilities at these levels. 


CITRUS — Flordia citrus canners 
report greater movement of citrus this 
week but buyers here are not convinced 
current prices will hold and evidence of 
price shading indicates they might be 
right. Most canners are still holding at 
$4.50 for orange, $3.50 for blended and 
$2.65 for grapefruit juice but sales are 
reported here at less money. This might 
be weakness on the part of just a few 
sellers or it might be the start toward 
lower pricing levels. Only t:me will tell. 


CALIFORNIA MARKET 


Canned Foods Get Special Attention At 
School Meeting — Cherry Packs Down — 
Tentative Openings On Clings — Cocktail — 
Light Fig Pack—Tomatoes Hard To Quote— 
Pineapple Slips—Salmon Pack Running Short. 


By “Berkeley” 


Berkeley, Calif., Aug. 13, 1959 


MEETING—Canned foods came in for 
special attention at the Thirteenth An- 
nual Convention of the American School 
Food Service Association held in San 


‘Francisco the second week in August. 


More than 2500 specialists were in at- 
tendance and the meeting was _ high- 
lighted by workshops, special discussion 
groups and addresses by leading authori- 
ties in school lunch programs carried on 
by public and parochial schools in fifty 
States. The major sessions of the or- 
ganization were held in San Francisco’s 
Civic Auditorium and nearly two hundred 
manufacturers and suppliers of foods and 
equipment made displays in Brooks Hall 
in this building. Special attention was 
devoted to discussions of the role of the 
school lunchroom in the health and wel- 
fare of the children of the nation. Canned 
foods were displayed prominently in 
keeping with their importance in this 
work. 


CHERRY PACKS—The Canners Lea- 
gue of California reports that the 1959 
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pack of canned sweet cherries, converted 
to cases of 24 No. 2% cans, was equi- 
valent to 118,200 cases, compared to last 
year’s pack of 151,022 cases. This year’s 
pack of cherries in brine totaled 41,272 
barrels made up of 3,011 tons of Royal 
Annes and 2,148 tons of other varieties. 
The early movement has been quite satis- 
factory, with the smaller pack contribut- 
ing to the showing. The output in brine 
was the second smallest in the past six 
years. 


SOME PRICES — Tentative opening 
prices on some items in yellow cling 
peaches, fruit cocktail and fruits for 
salad of 1959 pack have been brought 
out by some of the large packers of fea- 
tured brands. Listed prices are subject 
to canner confirmation and to change or 
withcrawal without notice. A featured 
and well advertised brand of yellow cling 
peaches in halves or sliced is offered at 
1959 tentative opening prices of $2.60 
for No. 2%s and $1.85 for No. 303. No. 
10 halves or sliced are quoted at $10.50. 
Fruit cocktail, also of a featured brand, 
is offered at $1.87% for buffet, $2.25 for 
No. 203, $3.50 for No. 2%s and $13.20 for 
No. 10s. New pack fruits for salad are 
quoted at $1.92% for buffet and at $3.25 
for No. 303, with No. 2% glass listed at 
$5.45. One large firm is featuring No. 
2% Whole Spiced yellow cling peaches at 
$3.15 but this offer is only for prompt 
shipment. 


APPLES—Canning of apples is getting 
under way, but prices to growers are un- 
settled in some districts. Crop prospects 
are down 21 per cent this year, according 
to officials of the newly organized Cali- 
fornia Processing Apple Growers, and 
the offers of canners to pay $46.00 a ton 
for fruit are held to be unrealistic. This 
was the price paid last year for apples 
for canning and it is suggested by 
growers that $65.00 a ton should be a 
proper price this year. No purchases of 
aruit at the higher price have been re- 
yorted. 


FIGS—A very light pack of figs is 
being made in California this season and 
opening prices on the canned item prom- 
ise to be the highest in years. Last year, 
canners paid more than $100 a ton and 
this year growers have made further ad- 
vances, with a small crop in sight. The 
zanned item has a limited market, with 
“ne home State accounting for a large 
part of the output. 


TOMATOES—Canning of tomatoes is 
getting under way and another large pack 
is in sight unless there are early rains 
to shorten the packing season. Early 
plantings were the rule this year and can- 
ning operations also got under way early. 


‘Deliveries to canners for the season to 


August list amounted to 19,861 tons, 
against 7,436 tons to the corresponding 
period last year. Growers and canners 
recently gathered at Sacramento, the 
State Capitol, to consider plans for pro- 
duction and marketing controls in the 
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Canned tomato prices continue 


future. 
difficult to quote but sales of No. 2% 
fancy are reported at $2.50, and even less 


in some instances. Tomato juice is in 
rather heavy supply and reductions in 
price continue the rule. A featured brand 
is now quoted at $1.15 for No. 2, $2.45 for 
46 oz. and $5.30 for No. 10. The quota- 
tion on the 46 oz. size represents a de- 
cline since the first of the month. 


PINEAPPLE—Pineapple juice is down 
somewhat in price, a large packer having 
brought out a new list quoting No. 2 at 
$1.15, No. 211 at .72%, 46 oz. at $2.35 
and No. 10 at $4.80. The price is f.o.b. 
dock at Honolulu, T.H. Canned pineapple 
is moving quite freely on the basis of 
$3.75 for No. 2% sliced, $3.27% for No. 
2, $2.00 for No. 1% flat sliced and $14.00 
for No. 10 sliced. Several concerns have 
wired distributors to reduce prices on the 
basis of 20 cents a dozen on No. 2s and 
No. 211s, 50 cents on 46 oz. and $1.20 on 
No. 10 juice. 


SALMON—Salmon canning is still on 
in Alaska but the output is well below 
early expectations. The output to August 
2 amounted to but 1,267,020 cases, a- 
gainst 2,144,126 cases at a corresponding 
date last year. King salmon accounted 
for 45,411 cases; red salmon, 552,329; 
pink, 373,294; chum, 275,896 and coho, 
20,090 cases. The pack of pink salmon in 
Alaska is running only about one-third 
that to a comparable date in 1958. Sal- 
mon prices remain as in recent months 
but some holders are advising their trade 
of probable advances. 


SCHOOL LUNCH PEAS 


USDA announced on August 6 the 
purchase of 396,578 cases of No. 10 cans 
of peas with funds appropriated under 
National School Lunch Act. 


Purchases were made in the following 
States: Illinois 148,248 cases; Maryland 
8,000 cases; New York 44,875 cases; 
Oregon 30,000 cases, Utah 2,900 cases; 
Washington 25,000 cases; Pennsylvania 
6,000 cases; and Wisconsin 131,555 cases. 

Prices ranged from $2.74 to $3.345. 
Transportation costs and discounts for 
prompt payment were taken into consid- 
eration by USDA in making awards. 


WISCONSIN PEA PACK 
DOWN 25% 


Wisconsin Canners Association this 
week issued figures on the 1959 Wiscon- 
sin pack of Canned Peas which totaled 
9,962,669 actual cases compared to 
13,175,459 cases in 1958. This figure is 
based on reports from each of the 46 
companies canning peas in Wisconsin 
this year. Two of the companies had 
not finished packing at the time they re- 
ported, but included their estimated 
packs from 450 acres remaining to be 
harvested. 

Peas were canned at 74 plants in Wis- 
consin this year compared to 82 plants 
in 1958. The reduction in the pack com- 
pared to last year amounts to 24.4 per- 
cent in actual cases, and 25.7 percent in 
standard cases of 24/303’s. 


GOVERNMENT WANTS 


Military Subsistence Supply Agency 
has issued tentative requirements for 
canned sweet corn and canned blue- 
berries from the 1959 pack as follows: 


CANNED BLUEBERRIES — Water 
Pack, Grade A, Fancy, or Grade B, 
Choice: 31,619 cases 6/10’s. 


CANNED CORN—Cream style, White 
or Golden, Grade A, Fancy, or Grade B, 
Extra Standard: 487,667 cases 24/303’s. 


CANNED CORN — Whole Grain, 
White or Golden, Grade A, Fancy, or 
Grade B, Extra Standard, 191,357 cases 
6/10’s, 262,208 cases 24/303’s or 24/2’s 
vac. 

Procurement will be made by the Chi- 
cago Military Subsistence Market Cen- 
ter, 226 W. Jackson Boulevard, Chicago 
6, Ill. 


The Illinois Legislature has appro- 
priated $250,000 for use of the State 
Department of Agriculture for expendi- 
ture in cooperation with the University 
of Illinois and other state agencies, for 
research and the marketing and utiliza- 
tion of agricultural products. 


20-DAY FORECASTS OF 
LATE BLIGHT 


Scientists are attempting 20-day fore- 
casts of infections of late blight, serious 
fungus disease of potatoes and tomatoes 
in 11 North-Central States. On an ex- 
perimental basis, a limited number of 20- 
day forecasts are now being sent weekly 
by USDA’s Agricultural Research Ser- 
vice to cooperators in Illinois, Indiana, 
Iowa, Kansas, Michigan, Minnesota, Mis- 
souri, Nebraska, North Dakota, South 
Dakota, and Wisconsin. It is expected 
the extended forecasts will be issued 
generally next season, replacing 7-day 
forecasts, which have been dispatched 
since 1952. Research developed methods 
of evaluating long-range weather fore- 
casts and data on temperature and rela- 
tive humidity near plant foliage have 
made possible these extended forecasts 
of late blight infections. Late blight at- 
tacks generally occur when temperature 
is 65 to 75 degrees and relative humidity 
is 90 percent or higher for 12 hours. This 
improved method of forecasting was de- 
veloped by Jack R. Wallin of Agricul- 
tural Research Service and John A. Riley, 
Jr. of the U. S. Weather Bureau, in co- 
operation with the Iowa Agricultural Ex- 
periment Station. It provides ample time 
to inform growers that protective chemi- 
zal sprays will be necessary on certain 
elays to prevent late blight infections. 


SCHOOL LUNCH CHERRIES 


USDA announced on July 30 the pur- 
chase of 403, 875 cases of No. 10 cans of 
Red Tart Pitted Cherries with funds 
appropriated under the National School 
Lunch Act. 


Purchases were made in the following 
states and at the net prices indicated: 
Michigan 353,895 cases, $4.825-5.039; 
New York 20,080 cases, $4.90-5.21; 
Pennsylvania 18,000 cases, $4.98-5.05; 
Wisconsin 9,400 cases, $4.975-5.04; and 
Oregon 2,500 cases at $5.60. Estimated 
transportation costs and discounts for 
prompt payment were taken into consi- 
deration in making the awards, USDA 
said. 


Just Mail a Card 


20S. GAY STREET, 


IT’S So Easy To Place 
A Classified Ad. 


With Your Message on it 
or Phone PLaza 2-2698 


| THE CANNING TRADE 


BALTIMORE 2, MD. 


Make It a 


ONE- 


"Automatically unload and unscramble all size cans, 202-404 inclusive, with 
this one-man-operated combination. 
virtue. For complete information write or phone 190. 


Ask about the NEW—Shuttleworth CASE-PACKER, too. 
Designed by Canners for Canners. 


SHUTTLEWORTH MACHINERY CORP. Warren, Indiana 


Gentle handling of bright cans is its 
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(Spot préces per dozen F.O.B. cannery 
unless otherwise specified.) 


ASPARAGUS 

Calif., Fey., All Gr., No. 300 
Colossal 3.45 
Mammoth 3.40 
Large 3.35 

Gr. Tip & Wh. Colossal...........0+ 3.00 
Large 2.90 
Med.-Small 2.90 

Tri-St. Fey., All Gr., No. 300 
Colossal 3.50 
Mammoth 3.45 
Large 3.40 


Mid-W., Fey., All Cuts & Tips 


No. 8 02. .... 


—- 
No. 300 2.15 
REANS, StriNGcLess, GREEN 
No. 303 1.60 
No. 10 9.00 
Fey., Cut, Gr., No. 303.......... 1.30-1.40 
No. 10 7.50-8.00 
Ex. Std.. Cut Gr, B OB. 97% 
BOB 1.20-1.25 
No. 10 6.75-7.25 
Guts Mes. BOB. 1.10-1.15 
No. 10 6.25 
Gr. Wh., Fey., 3 sv., No. 303 
1.60-1.75 
No. 10 


Wax, Fey., Wh., 3 sv., No. 303..—— 
No. 10 — 


Cut, ¢ 1 
No. 10 8.25-8.50 
Ex. Std., Cut, No. 308........ 1.30-1.35 
No. 10 7.00-7.50 
Std., Cut, No. 303 1.25 
No. 10 6.75-7.00 
Min-WestT 
Gr., Wh., Fey., No. 
No. 10 _—- 
7.50-8.00 
No. 6.50 
Std., Cut. BOB 1.05-1.10 
No. 10 6.25 
Wax, Fey., Cut, 3 sv., 
BOS 
No. 10 8.25-8.5 
No. 7. "00-7.50 
SouTH 
Fey., Wh. Gr., No. 1.75 
No. 10 9.00 
Fey., Cut, Gr., No. 308........ 1.30-1.40 
o. 10 7.50-8.00 
No. 10 6.75 
Std. No. 303 1.10 
BO 6§.25-6.75 


Ruve LAKES 


Fey., Vert. 3 sv., No. 303.............2.35 


4 sv., 308 2.20 
Fcy., Cut, 3 sv. No. 308............ 1.77% 
No. 9.50 
4 sv. No. 1.65 
No. 10 9.15 
Ex. Std 1.45 
No. 10 25 
No. 10 7.25 
REANS, LIMA 
Fast 
Fey., = Gr., No. 303 ....2.25-2.50 
No. 14.00 
Small, No 2.00-2.10 
No. 10 12.25 
No. 10 11.00 
Ex. Std.. Gr. & Wh. 
No. 303 1.40 
“Min-Weer 
Fey., Tiny Gr., No. 303...........000 2.50 
No. 10 14.00 
Small, 2.10 
No. 10 12.25 
No. 10 11.00 
Ex. Std., Gr. & W., No. 303........1.45 
No. 10 9.50 
BEETS 
Md., Fey., Cut, Diced, 
No. 303 1.15 
Fey., Sliced, No. 308 ........ 1.20-1.25 
Midwest, Fey., Sl., 9 02... -85 
No. 303 1.05 
No. 10 5.00-5.50 
Diced, No. 303 1.00 
No. 10 4.76 


CARROTS 
East, Fey., Diced, No. 303 ....... 
No. 10 
Mid-West, Fancy, Diced, 
No. 


6.00 


No. 
Sliced, No. 303 
No. 10 5.00- 5. 25 


CORN 


East 
W.K. & C.S. Golden 
1.50-1.65 


o. 10 
Ex. Std., No. 
0 8.00-8. 60 


No. 1 
Std., No. 303 


No. 10 
Shoepeg, Fey., No. 


a 
‘o. 10 
Ex. Std., No. 303 1.60 
MipwWEs1 
W.K., C.S.. Gold., Fey., 
No. 12 oz, 1.45 
1.40-1.45 
No. 10 8.25-8.50 
Ex. No. 303... 1.30-1.35 


Sy 
= 
> 


Std., 303 
No. 10 
Co. Gent. W.K. & C.S. 


Fey., No. 303 1.65 
No. 10 9.00-9.25 
Ex. Std., No. 308 
No. 8.75-9.00 
Std., No. 303 
No. 10 
PEAS 
East ALASKAS 
» No. 303 . 45-2. 60 
2 sy. ke oz. 
2 sv. ts No. 10. 
3 sv., No. 303 
3 sv., No. 10 .... 
Ex. Std., 2 sv., No 
No. 
1.25-1.30 
Std., 3 sv., No. 303 
3 sv., No. 10 
No. 10 
Pod Run, No. 308.............. 1.10-1.15 
No. 10 — 
EAst SWEETS 
Fey., Pod Run, No. 302. ........... 1.25 
No. 10 7.25 
No. 10 7.00-7.25 
Std., No. 303 1.10 
No. 10 6.25 


Mivwest ALASKAS 


No; 10 8.00-8.25 


4 sv., No. 303 1.05- 10 
Mip-West SWEETS 
Fey., 3 8v., No. 1.40-1.45 
No. 1 8.00-8.25 
Fey., 4 sv., No. 303... 1.30-135 
No. 7.50 
Ungraded, No. 303. .............. 1.25-1. 
No. 10 7.5 
Ex Std., No. 
No. 7.50-7.75 
4 SV., NO. 308 1.15-1.174% 
No. i0 
No. 303 
No. 
10 6.65 
Midwest, Fey., No. 2%4....1.55-1. 
No. 10 50 
East, Fey., No. 55 
No. 10 5.50-5.75 
SAUERKRAUT 
Midwest, Fey., No. 308 ........0 1.12% 
No. 2% 1.55 
No. 10 5.25 
40-1.45 
No. 10 4.75-4.95 
SPINACH 
Tri-State, Fey., No. 303 ...... 40 
No. 2% 1,95-2.00 


CANNED FOOD PRICES 


No. 10 6.50-6.75 
Ozark Fey., No. 303 1.20 
No. 2% 1.85 
No. 10 5.65 
Calif., Fey. 1.15-1.30 
1.60-1.70 
No. 10 4.50-5.00 
SWEET POTATOES 
Tri-States, Syr., & 1,.05-1.10 
2.25-2.85 
No. 2% 2.45-2.60 
No. 10 9.75 
TOMATOES 
‘ui-Srares 
Ex. Std., No. 308 ......... 5n 
No. 2% 2.40-2.50 
No. 1 -7.75-8.00 
Std., No. 1 .95 
1. 121-1. 15 
No. 2% 1.95-2.00 
No. 10 7.00-7.25 
Fla., Std.. No. 308 ............ 1.15-1.171%4 
No. 2% 1.95-2.00 
No. 10 6.50-6.75 
Mid-West, Fey., No. 1.40 
No. 309 ....... 1.70 
No. 2% 3.20 
No. 9.00 
2.4 
08 
No. 
No. 7.25- 30 
2.50 
No. 9.50 
Std., No. 1.12% 
No. 10 6.50 
10 7.00 
TOMATO CATSUP 
Calif., ad 14 02 1.50 
8.50-9. 
Mid<Weet, Fey., 14 02. 1.6 
9.50-10. 00 
East, Fey., 14 1.7744-1.87% 
No. 10 10.50 


TOMATO PASTE (Per Case) 
Calif., Fey., 96/6 


No. 10 (per doz.) 26%....9.50-10.00 

Mid West 
No. 10 (per doz.) 26%... 10.85 
No, 10 (per doz.) 

TOMATO PUREE 

Calif., Fey., 1.06, No. 303....1. at. BR 
50 

West, Fey.,: 1.045, 

6 25-7. 00 
"Fey. 2.046, No. 1 
7.00 
FRUITS 
APPLE SAUCE 

East, Fey., No. 1.30-1.35 

-7.00-7.25 

Std., No. 303 1.20 
No. 10 — 

Calif, Cerave nsteina) 

No. 
Choire. No 135-1. 30 
No. 10 — 
AP?TLES (Fast) 
8.00-8.25 
APRICOTS 
alves, Fey., No. 2%............38.90-4.00 
No. 10 12.00 
No. 10 11.50 

No. 10 ” 10.50 
12.00 

Fey. Wh. Peeled, No. 2%....3.90-4.00 
No. 10 12.00 

BILUEBERRIES 
2.65-2.75 
17.00 
CHERRIES 

R.S.P., Water, No. 308........ 1.75-1.80 

R.A., Fey., No. 2% . 85-6.10 
No. 10 20.75 

No. 19.45 

Fey., No. 303 2.15 
No. 3.35 
No. 12.15 

Choice, No. 2.1244 

2% 3.25 
No 10 11.85 


GRAPEFRUIT SECTIONS 


Fla., Fey., No. 308 1.75 
Fey. Citrus Salad, 
No. 303 2.85 
PEACHES 
0 
10.50 
No. 2% 2.52% 
No. 10 9.50 
No. 2 371, 
No. 8 90 
Fey., No. 2 3.00-3.20 
.11.50-11.70 
Choice, 2.8744-3.00 
10 10.50 
Fey., No. 303 2.30 
No. 2% 3.50 
Cc hoice » No, 303 
No. 2% 
No. 10 11.50 
Std., No. 303 2.00 
No. 2% 3.00 
No. 10 11.35 
PINEAPPLE—Per case (Toll 
& Wfge. extra) 
7.75 
6/1 7.00-7.20 
crushed, 24/2 5.40 
24/2% 6.70 
6/10 5.75 
24/ 6.65 
6/10 6.65 
Std., elt 4.90 
24 4/21 6.35 
6/10 5.90 
(LUMS, PURPLE 
1.90-2.00 
No. 2% 2.80-2.90 
9.75 
21 2:60-2.70 70 
No. 10 9.25 
JUICES 
APPLE 
46 oz. tin... 2.60 


CITRUS BLENDED 


46 07. 
GRAPEFRUIT 
1.17%-1.20 
46. 07%. 2.52.65 
ORANGE 
4.40-4.50 
Frozen, 6 oz. — 
12 oz. — 
82 oz. 
PINEAPPLE—Per Case 
Hawatian, Fey., 2.30 
2.35 
TOMATO 
2.45-2.50 
Be ove §0-2.55 
calif. No, 2 
46 oz. 2.10-2.25 
No. 10 4.50 


FISH 
SALMON—Per Case 48 Cans 
Red, No. 


2124.00 
Mei, 
Chum, 


Case 
Calif., Ovals, 24/1’s 
Ovals, 48/1’s ... 
Maine, 4 Oil Keyless.. 
¥% Oil Key Carton 
SHRIMP-Dev. 4% oz. per doz. 


Jumbo 6.45-6.9") 
Large 5.85-6.2.) 
Medium 5.30-5.5" 
Small 4.90-5.10) 
Broken 4.50 
TUNA—Per Care 
Fey., White Meat, 
Fey., Light Meat, 
Chunks 9.25 
Grated 7.00 
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2-8v., No. 803 8521.90 
3 sv., NO. 808 
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